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Alexandra Wall is creative director of sustainable eco brand 
Xandra Jane, which she founded in 2016 after battling to survive 

on low-paid internships – and it’s going from strength to strength
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“My grit paid off... 
 I am now an eco 

fashion designer”

my life, my way
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FAR LEFT Alexandra  
at work; and her iconic 
unisex ZERO jumpers 

LEFT AND ABOVE The 
‘journey cards’ tell the 
story of a garment and 
reinforce the ethos of 
the Xandra Jane label 

F
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‘My partner says I’ve got grit, but I know 
I’m just a stubborn person... I’m good at 
dusting myself off and getting up again”

my life, my way

ashion designer and businesswoman Alexandra 
Wall is getting used to public speaking. ‘I don’t 
enjoy it, but I’m a firm believer in pushing yourself 

outside your comfort zone, in order to grow as a person,’ she 
says. ‘Connecting with people and sharing my ideas and 
knowledge is rewarding. I’m looking to grow the business, 
so I’m going to have to get used to pitching ideas to people!’ 

Alexandra set up her fashion label, Xandra Jane, two years 
ago when she was just 25, and she admits people are surprised 
when they meet her. ‘The fashion industry is still dominated by 
older men; if someone patronises me or doubts me, my attitude 
is to prove them wrong. I think I’m eloquent enough to hold my 
ground and prove to them why they should change their minds. 
With any entrepreneurial venture, if you don’t believe in it 
yourself, you can’t sell it to anyone else.’

The aim of Xandra Jane is to ‘reconnect you to your clothing, 
rebel against fast fashion and pave the way for a sustainable 
future’. After spending time studying fashion in London and 
undergoing various unpaid internships, Alexandra was shocked 
by how much waste the industry produces, which led her to 
research sustainable design. ‘I saw the documentary The True 
Cost, which exposes the horrendous human cost of fast fashion, 

and that was the turning point for me; it’s my responsibility as  
a Western consumer to find out more about it. I was angry too, 
as not once when I was at university was I told to recycle fabric 
we used for trialling designs – we would just throw it away.’

What it takes: from me, to you
Every item of Xandra Jane clothing comes with a ‘journey card’. 
‘The idea for those came from my experiences of being 
exploited as an intern,’ explains Alexandra. ‘Sometimes, I’d 
come up with a design or do a lot of pattern-cutting, working  
up to 18 hours a day for no money or even a nod of appreciation. 
The journey cards state how many people and devoted hours  
it has taken to create the product, with information about 
fabric-sourcing and labour, to help consumers reconnect with 
their clothing and its journey from creation to being worn.

‘I’d like people to pick up my clothes for style first and 
foremost,’ Alexandra continues, ‘then, if they read the journey 
card and think one minute longer about the implications, my 
job is done. I always ask people I get fabric from where they 
sourced it and, if they can’t answer, I walk away, or sometimes 
they email saying, “we hadn’t thought about it before and have 
looked into it now”, which is rewarding.’

Alexandra works  
on designs for 

freelance projects  
as well as her own 

label, Xandra Jane,  
in her small, 

light-filled studio

my life, my way
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my life, my way

When Alexandra made the decision 
to move back to her home town of 
Cardiff, she initially felt like she had  
failed. ‘I was running out of money and 
wondering what to do next. It was a question of either going 
bankrupt, or going home with the little money I had left and 
setting up my own label. It felt like my last option; I’d already 
put so much time, money and energy into following my career 
that, if I hadn’t given it a really good shot then, I wouldn’t have 
been able to forgive myself. I started by thinking of a product 
that’s low-cost and appeals to the masses that would sell, and  
I came up with my ZERO knit in one size that fits both genders.’

Mentors, and perspective
The reality of setting up on her own was a struggle, Alexandra 
admits. ‘The first thing I invested in was my small 12ft sq 
studio. My website was my digital portfolio, so I transitioned 
that into a brand, then I started working with freelancers who 
helped produce my designs. University did prepare me for 
setting up my business, but I had a slap in the face in terms  
of revenue and capital – luckily, I had people around me who 
were also self-employed to advise me. I’ve never been one  
to shy away from help if I need it, but there were times when  
I overcompensated in my ability, thinking “I can do this”, 
whereas, actually, I couldn’t,’ she remembers. ‘As long as you 
have the right attitude and you’re willing to put in the time, 

that will prevail,’ she says. ‘I do have high expectations, but 
that’s from watching my dad and seeing how he supported 
our family. I don’t see why I can’t achieve any different.’

Sadly, Alexandra lost her mother when she was 19, and her 
father is her ‘idol’ when it comes to ambition and a good work 
ethic. ‘My dad offers great guidance; he taught me to tell it like 
it is, while being polite. I’m open and honest anyway, so I’ll 
jump at the chance to answer questions about my brand and, 
if it can improve, I’ll try and make it happen. Nothing is perfect.’

When times are challenging, what keeps her going?  
‘My partner says I’ve got a lot of grit, but I know I’m just a  
very stubborn person,’ Alexandra laughs. ‘I’m good at dusting 
myself off and getting up again. Relaying it back to losing my 
mum, my motto is “this isn’t the worst day of my life”.

On her website, Alexandra writes frank blog posts about her 

experiences in the fashion industry. 
‘It’s important to be honest,’ she 
says. ‘I don’t go to work in stilettos 
and a full face of make-up; I’m often at my desk for 10 hours crying 
over cotton threads! I just want to make people aware of the truth. 
Self-esteem does come into it; I do ask myself if I am doing the 
right thing; will my hard work amount to anything? There are 
small and big victories that are equally important. My vision and 
love for my work keeps me going; I didn’t get into fashion because 
I loved reading Vogue and following trends; I just loved making  
a three-dimensional object out of a two-dimensional sketch.’

Buy mine, or make your own
Having been nominated as a finalist for a few awards, such  
as Female Business Leader, New Business and Sustainability 
Champion, Alexandra is making her mark. ‘Cardiff doesn’t have 
much in terms of high-end fashion, so to be recognised in my own 
city is great . It means people are looking homewards, as opposed 
to flocking to London, and it’s brilliant to be leading the way.’

Recognising that not everyone has the budget for high fashion, 
and with Alexandra’s desire to make designer clothing accessible, 
Xandra Jane offers digital sewing patterns, downloadable at a 
fraction of the cost of the garment, so consumers can have a go at 
making their own clothes, together with online tutorials so people 
can truly connect with their clothing. But what about those big 
brands that extol fast fashion, and the consumers who keep 

buying it? Does she think she can make a difference? ‘It is difficult 
for an industry giant to change to being eco overnight. Also, many 
brands are too scared to tell consumers the responsibility also lies 
with them: it’s a collective, it’s down to everyone. If consumers keep 
asking questions, change would probably accelerate,’ she says.

‘My brand is a premium one, but I’m not making massive 
margins; I’m paying British freelancers more than the national 
living wage for their time. If people don’t wonder about paying  
£3 for a T-shirt, the issue is not necessarily obvious to them and, 
even if they are not concerned about human rights, the impact  
on the environment will eventually catch up with us all,’ she says.  
‘It comes back to my journey cards and trying to educate people: 
it’s a balancing act as a brand, trying to sell a product and also  
to educate your buyers, but I’m getting a good response. People 
interested in ethical fashion and unique streetwear are coming to 
me and things are progressing – so I’ll just keep on keeping on!’

To see her latest collections, visit xandrajane.com/shop and follow Alexandra  
on Twitter @xandrajane_com and on Instagram @xandrajanedesign

LEFT AND RIGHT 
Although her studio is 
small, it has everything 
Alexandra needs to get 
creative, and all the 
practical tools for when  
she needs to put on  
her business head 

OPPOSITE Alexander 
wears her ZERO knit 
skirt outside on the  
farm where she lives 
with her partner

“It ’s an intense, 
high-pressure 
industry, but I have  
a healthy perspective.  
I want to be financially 
independent and 
happy in what I do, 
and that ’s a big  
ask in today’s age”

ABOVE Alexandra 
in her Denim Knit

  
OPPOSITE Her 

CRYS backpack is  
a recycled shirt
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